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Economic globalization and China's accession to the World Trade Organization 
for the development of China's banking industry has brought business opportunities, at 
the same time, also for China's banking industry in the new situation of operation and 
management and puts forward new requirements and rules. Bank of China market has 
been state-owned commercial banks and small and medium-sized banks initial 
segmentation is completed, the scale benefit is no longer outstanding, customers 
become important resource bank commercial. Establish customer concept, to establish 
long-term stable, scientific management of customer relationship, the depth of 
excavation customer resource efficiency, vigorously develop customer-oriented 
financial marketing, and to high-quality interactive service activities, realize the bank 
and its customer value interest in the "win-win", become the key to the survival and 
development of bank industry. Customer relationship management since 1999 to enter 
the Chinese market, Chinese banking industry pay close attention to the development of 
customer relationship management. Current domestic commercial banks are not yet 
mature customer relationship management concept and system, its application in our 
country is still at the starting stage. However, domestic commercial banks have to 
consider the implementation of customer relationship management, customer 
relationship management in the domestic banking industry development potential will 
be very large. 
This paper uses the software engineering, the design and analysis of algorithms, 
data structures, the basic principles of the database, the database design, C + + program 
design, MFC framework, GDI, data mining and knowledge, in order to achieve a 
consistent with the specific requirements of the customer relationship management 
system to meet the different requirements of the banking financial services. The system 
should include the following four parts: 
(1) The CRM data warehouse ( CRM data center ): CRM customer analysis of the 
core, but also information center. It is a decision analysis, to provide a variety of 
















information and background. 
(2) The data integration system : linking business processes, from the integrated 
counter service system to extract the customer information and transaction data. This 
extraction process is divided into real-time replication of the part and the timing batch 
part. 
(3) Basic information service interface by CRM data warehouse to provide 
extended service system data interface. The main interface for call centers, Internet 
banking provides basic information about the clients, but also provide comprehensive 
inquiry. 
(4) Analysis of decision making for the environment: provide business customer 
relationship management application interface and the report processing interface. The 
interface can be divided into general and special parts. 
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CRM 的理念；安实等分析了 CRM 价值创造机理，指出目前对客户关系管理的
应用研究忽视了 CRM 项目的理念基础和人的因素。 
1.3.2 系统开发角度 
    从这个角度出发，认为 CRM 是帮助企业以一定的组织方式来管理客户的互
联网软件系统。 


















YankeeGroup[7]指出尽管 CRM 与 ERP 通过不同途径上实现客户的价值，但能把
企业前台管理、后台管理完全融合在一起的公司将最终取得成功。 
在国内，吴为[8]探讨了 CRM 中使用的相关技术；韩光臣等对制造企业 CRM 
与 ERP 系统的信息集成问题，提出一种 CRM 与 ERP 系统信息集成模型，使企
业能够充分利用内部资源和外部资源以实现企业利润的最大化的目的；张羯[9]
等具体分析了数据挖掘技术在客户获取中的应用；李冠乾[10]等描述了 CRM 中关































































MFC 是 Win API 与 C++的结合,API,即微软提供的 Windows OS(操作系统)下
应用程序的编程语言接口,是一种软件编程的规范,但不是一种程序开发语言本身,
可以允许用户使用各种各样的第三方(如我是一方,微软是一方,Borland 就是第三
方)的编程语言来进行对 Windows OS 下应用程序的开发,使这些被开发出来的应
用程序能在 Windows OS 下运行,比如 VB,VC++, Java, Dephi 编程语言函数本质
上全部源于API,因此用它们开发出来的应用程序都能工作在Windows OS的消息
机制和绘图里,遵守 Windows OS 作为一个操作系统的内部实现。上面说到 MFC
是微软对 API 函数的专用 C++封装,这种结合一方面让用户使用微软的专业
C++ SDK 来进行 Win 下应用程序的开发变得容易,因为 MFC 是对 API 的封装,微
软做了大量的工作,隐藏了内部的开发细节，程序开发人员在 Windows 下用
C++ 和 MFC 编制软件时的大量细节,如应用程序实现消息的处理,设备环境绘图,
这种结合是以方便为目的的,必定要付出一定代价(这是微软的一向作风),因此就
造成了 MFC 对类封装中的一定程度的冗余和迂回,但这是可以接受的。 
 2.2 GDI 
GDI 是 Graphics Device Interface 的缩写，含义是图形设备接口，它的主要任
务是负责系统与绘图程序之间的信息交换，处理所有 Windows 程序的图形输出。  
























   (2) 程序需要与显示硬件(显示器、打印机等) 进行通讯时,必须首先获得与特
定窗口相关联的设备环境；  
(3) 用户无需关心具体的物理设备类型；  
(4) Windows 参考设备环境的数据结构完成数据的输出。 
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